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Background

• HIV/AIDS and the Media Project

– Promoting healthy media

– Partnership between the Anova Health Institute 

and the Wits Journalism Programme

– Media monitoring– Media monitoring

– Training journalists

– Liaison between the media and healthcare 

professionals

– Fellowships



Homosexuality in the media in 1985







Rationale & Problem Statement

“Homos don’t make headlines” discussion forum 

raised a number of questions: 

• Are the mainstream media writing about 

homosexuality?

• How often?• How often?

• If so, what tone/angle are they taking?

• Whose voices are we hearing? 



Media monitoring

Study parameters: 

- 1 July 2010 – 31 March 2011

- National and major regional print news media

- Key word search on the University of the Free 

State’s SA Media Archive databaseState’s SA Media Archive database

- “gay”, “homosexual”, “men who have sex with men”, 

“MSM” as base key words with variations



Publications

PUBLICATIONS

Business Day Saturday Star 

Cape Argus Sowetan 

Cape Times Sunday Independent 

City Press Sunday Times 

Daily Dispatch Sunday Tribune 

RAW DATA: 

188 articles

21 publications

Daily Dispatch Sunday Tribune 

Daily News The Citizen 

Independent on Saturday The Star

Leadership SA The Times 

Mail&Guardian The Witness 

Pretoria News Weekend Post 

Saturday Argus 



Top 10 Publications
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Type of article (n=118)

Commentary 

16%

News Article 

73%

Letter 

6%
Review 

2%

Interview

2%

Editorial 

1%



Prominence / Placement
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Frequency of coverage
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Findings (1)

• Mostly news articles (resonates with most HIV 

coverage)

• Given high prominence (unlike HIV coverage)

• Frequency indicates that coverage is events-

drivendriven

Conclusion: 

• Homosexuality has a certain news value

– But do these articles have value beyond that? 



Authors for all articles

Authors (all articles n=118)
No. of 

articles

Unique authors 65

Authors appearing more than twice (13 authors) 29Authors appearing more than twice (13 authors) 29

Articles without byline 11

SAPA / SAPA-AP / Reuters 10

Health-e News 3

TOTAL 118



Authors – news articles only

Authors (news articles only n=86) No of articles

Unique authors 45

Authors appearing more than twice (10 authors) 23

Articles without byline 5

SAPA / SAPA-AP / Reuters 10

Health-e News 3

TOTAL 86



Authors (continued)

• Findings are consistent with changes in 

newsrooms 

– Fewer health journalists

– Short-staffed and resource-poor

– Juniorisation of the newsroom– Juniorisation of the newsroom

– Reliance on syndicates

• The up-side: 

– number of articles written by seasoned health 

journalists or other experts in the field 
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Most prominent themes

Education 

Male prostitution / sexual harassment 

ARVS / PREP 

Gay rights 

HIV (other)

Gay parenting 

Hate crimes and corrective rape 

Donor funding 

Gay porn 

Homosexuality in sport 
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Politics

Murder

Gay literature, media and performing art 

Gay pride and coming out 

Homosexuality and socialisation 

Homophobia elsewhere in Africa

Homosexuality (general)

MSM / LGBTI

Religion 

Education 





Recommendations

• To increase coverage

– understand what is newsworthy and sexy to 

editors

– hitch article to current and topical issues

– maximise days where coverage is “obligatory”– maximise days where coverage is “obligatory”

• To increase quality of coverage

– be available to speak to the media

– respond through appropriate channels and engage 

in dialogue with the media


